
IJSART - Volume 11 Issue 7 – JULY 2025                                                                                        ISSN [ONLINE]: 2395-1052 
 

Page | 106                                                                                                                                                                     www.ijsart.com 

 

Digital Marketing And Its Impact on Business Growth 

 

Divyanshi Sisodia1, Dr Smita Shah2 
1, 2 RAJMATA KRISHNA KUMARI SCHOOL 

 

Abstract- Digital marketing, the use of digital technologies 

like social media, websites, and AI to promote products and 

services, has revolutionized how businesses communicate with 

customers. Unlike traditional marketing, it offers precise 

targeting, real-time engagement, and cost-effective strategies. 

Trends such as AI-powered personalization, short video 

content, SEO, PPC advertising, and user-generated content 

have made digital marketing more dynamic and impactful. 

However, it also brings challenges like intense competition, 

data privacy concerns, and the risk of reputational damage 

from negative feedback. Despite these drawbacks, digital 

marketing remains a vital tool for business growth, provided 

it's used ethically, responsibly, and with a strong focus on 

customer trust and innovation. 

 

Marketing is the process that involves understanding 

and satisfying customer needs by communicating, promoting, 

and selling products or services and exchanging values. The 

marketing that is performed by using digital technology like 

social media platforms, emails, websites and etc is called 

digital marketing. The digitalization of this process has 

eventually led to vast changes in the economic world. Digital 

marketing is a relatively new and evolving practice that has 

brought significant changes and contributed to the growth of 

businesses. It has made the process of communication and 

interaction with customers for the promotion of products much 

easier and quicker. It is also widely used for creating 

personalized customer experiences, measurements, and 

optimization, making digital transactions and much more. 
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I. INTRODUCTION 

 

 Traditional marketing, where print ads, billboards, or 

conventional channels were used for promotion, has now been 

replaced by social media platforms, websites, emails, etc. 

Traditional marketing methods were generally used to address 

a wider audience but were less precise in targeting a particular 

set of audiences. On the other hand, digital marketing enables 

both interaction with large audience as well as precise 

targeting based on demographics, interests, behavior and 

location. Traditional marketing is usually limited to one way 

communication whereas digital marketing is highly interactive 

as it facilitates real time engagement and feedback by 

customers through channels like social media. In addition to 

this, digital marketing methods are cost effective and time 

consuming as compared to traditional marketing methods. 

Hence, digital marketing is ideal for targeted campaigns, 

engaging with specific audience and measuring campaign 

effectiveness.   

 

In this rapidly evolving digitalized world, marketing 

strategies have also transformed. With the widespread use of 

the internet, smartphones, social media, and data analytics, 

businesses are rapidly shifting from traditional marketing to 

more dynamic and digitalized campaigns. Digital marketing is 

not just a trend but it has become a necessity for businesses 

that aim to stay and grow in this competitive economic world. 

 

The Role of AI in Enhancing Marketing Strategies 

 

The rise of artificial intelligence has given a major 

boost to digital marketing strategies. Today, artificial 

intelligence is being used in various aspects of digital 

marketing like content creation, personalization and customer 

services. AI-powered tools are capable of analyzing large 

amount of data, performing autonomous tasks efficiently and 

predicting customer behavior which eventually leads to more 

targeted and effective campaigns. Across the different stages 

of content creation, many marketers use generative AI also 

known as GenAI as it consumes time and also generates 

creative ideas, build briefs and outlines or draft content. 

Artificial intelligence is also used to analyze huge amount of 

data about customers and their behavior, identify various 

patterns and trends in it and give result as predictions which 

helps in more precise market campaigns. AI driven chatbots 

are also used to interact with customers in their natural 

language either by text or voice and understand customer 

behavior which further helps in maintaining customer loyalty 

and also reflects a responsive image about the company.  

 

The Power of Short-Form Video in Digital Marketing 

 

With the help of social media platforms, short video 

content like tik tok, instagram reels and youtube shorts have 

gained popularity in the field of digital marketing as they are 

highly engaging and attention seeking mainly amongst the 

youngsters. 
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User-Generated Content: Building Trust Through 

Engagement 

 

As digital marketing facilitates two way 

communication, marketers are also engaging customers to 

share their experience and feedback which is referred as user-

generated content (UGC) and this helps in building trust and 

authenticity in marketing campaigns. This is cost effective 

way to reach wider audience effectively. 

 

Search Engine Optimization (SEO): Building Online 

Visibility 

 

Digital marketing is nothing without websites, hence 

it is important to promote the webpage of the company. Search 

engine optimization (SEO) is the practice of orienting the 

websites to rank higher in the search engine result page 

(SERP). This basically refers to identifying the terms and 

phrases that the targeted audience generally uses to search for 

the products or services of a particular brand and builds a 

strong online presence of the brand which henceforth 

increases the websites authority and visibility. A higher 

ranking in the SERPs ensures that your website is more visible 

to potential customers. As compared to paid advertising, SEO 

can be more cost-effective way to attract traffic and build 

strong online presence.  

 

Pay-Per-Click (PPC) Advertising: A Cost-Effective 

Approach 

 

Another interesting aspect of digital marketing is 

pay-per click (PPC) advertising which is basically a model 

where advertisers pay a fee each time when a user clicks on 

their ad. PPC ads can appear in various places like social 

media platforms, search engines and on other websites. PPC 

allow campanies to reach people who are actively searching 

for their products or services, thus making it a highly targeted 

advertising method. This is a very cost-effective method as the 

user only pays for clicks and not impressions.  

 

Although the digitalization of the marketing process 

and boosted the economy in a big way, it also has certain 

drawbacks. Every business wants to stay in the economy and 

almost every business is coping with the digital world, but this 

has led to high competition which is making it difficult for 

businesses to stand out and attract attention. As the digital 

marketing landscape is evolving with very fast pace, 

businesses are required to adapt new strategies with creativity 

rapidly to catch the attention of people and stay in the 

market.Another major challenge while working with 

technology and Artificial intelligence is threat to privacy 

which can further lead to hacking, data breaching and cyber 

bullying. As customer data is easily accessed by AI automated 

machines and chatbots for predicting customer behavior, it can 

also be misused if hacked. AI-powered applications and 

software which are used for the analysis of the data about the 

company can also be harmful if it malfunctions. In addition to 

this, another setback for companiesis negative feedback by 

customers which damages the company’s reputation and 

thereby impacts the chances to attract new customers. 

 

However, these negative impacts do not undermine 

the potential of digital marketing instead they simply highlight 

the need for smarter, more ethical, and user-centric strategies. 

To succeed in the evolving digital landscape, businesses must 

strike a balance between leveraging technology and 

maintaining transparency, trust, and genuine engagement with 

their audiences. By adapting to trends thoughtfully and 

responsibly, digital marketing can continue to be a powerful 

tool for sustainable business growth. 
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