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Abstract- In the fast-paced electronics manufacturing 

industry, en This project presents an E-Commerce Price 

Comparison System designed to help users identify the best 

prices for products across multiple online shopping platforms. 

The system collects and compares product details such as 

price, brand, specifications, and seller ratings from various e-

commerce websites. By providing a unified interface, it 

enables users to make informed purchasing decisions quickly 

and efficiently. The platform enhances user convenience, saves 

time, and promotes transparency in online shopping. This 

system aims to simplify product comparison, improve the 

customer shopping experience, and support competitive 

pricing strategies among e-commerce vendors. 
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I. INTRODUCTION 

 

 In recent years, the e-commerce industry has 

experienced tremendous growth, with multiple online 

platforms offering similar products at varying prices. As 

online shopping becomes more prevalent, consumers often 

face difficulty in finding the best deals due to the large number 

of available websites and constantly changing prices. 

Manually comparing product prices across different platforms 

is both time-consuming and inefficient. 

 

To address this issue, the proposed E-Commerce Price 

Comparison System provides an automated solution that 

aggregates and compares prices of the same product from 

various e-commerce websites. The system collects data such 

as product name, price, specifications, and seller ratings, and 

presents it in a unified, user-friendly interface. This approach 

helps customers make informed purchasing decisions, 

enhances transparency, and encourages fair competition 

among online retailers. By simplifying the comparison 

process, the system improves user convenience and supports 

smarter, data-driven shopping behavior. 

 

II. IDENTIFY,RESEARCHANDCOLLECT IDEA 

 

The foremost preliminary step for proceeding with any 

research work or journal writing is to identify, research, and 

collect ideas relevant to the chosen topic. This process 

involves a thorough exploration and evaluation of the research 

subject to ensure its feasibility and significance. The following 

steps are essential in this phase: 

 

1) Gupta, R., & Sharma, K. (2022). “A Comparative 

Study on E-Commerce Price Comparison Systems and 

Data Aggregation Techniques.” International Journal 

of Computer Applications, 184(10), 25–30. 

2) Searching online for terms like “E-commerce price 

comparison,” “product matching algorithms,” and 

“online shopping data aggregation. 

 

III. WRITEDOWNYOURSTUDIESAND FINDINGS 

 

After collecting and analyzing relevant information 

about e-commerce platforms and price comparison techniques, 

the next step is to clearly present the research work and 

findings. Two common approaches can be used to organize 

and write the study: 

 

A. Bits and Pieces together 

 

In this approach, all the gathered information about e-

commerce systems, data collection methods, and price 

comparison algorithms is combined to form a comprehensive 

research paper. Existing studies on price aggregation and web 

scraping serve as a foundation, which is then enhanced by the 

new insights and data gathered during this project. 

 

B. Jump Start 

 

This approach involves actively seeking feedback 

and suggestions from fellow researchers, developers, or 

mentors familiar with e-commerce technologies and data 

analysis. Continuous expert inputs help refine the ideas, 

improve system accuracy, and validate findings.  

 

IV. GETPEERREVIEWED 

 

After drafting your research on the E-Commerce 

Price Comparison System, have it reviewed by peers or 

experts in the field of e-commerce or data analytics. Their 

feedback helps improve your paper’s technical accuracy, 

presentation, and overall clarity.  
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V. IMPROVEMENTASPERREVIEWER COMMENTS 

 

Carefully analyze all reviewer feedback on your E-

Commerce Price Comparison System paper. Make necessary  

changes to improve clarity, accuracy, and quality of the 

research and system design. If any comment is unclear, seek 

clarification before revising. Incorporating feedback 

strengthens your study and increases the likelihood of 

successful publication. 

 

VI. CONCLUSION 

 

The development of an E-Commerce Price 

Comparison System provides a practical solution for 

consumers to quickly identify the best prices and make 

informed purchasing decisions. Future work may explore 

adding features such as real-time price alerts, historical price 

trend analysis, personalized recommendations, and integration 

with more e-commerce platforms, further enhancing the online 

shopping experience. 

 

REFERENCES 

 

[1] R. Gupta and K. Sharma, “A Comparative Study on E-

Commerce Price Comparison Systems and Data 

Aggregation Techniques,” International Journal of 

Computer Applications, vol. 184, no. 10, pp. 25–30, 2022. 

[2] A. Kumar, S. Verma, and P. Singh, “Product Matching 

and Price Aggregation in E-Commerce Platforms,” IEEE 

Access, vol. 8, pp. 102345–102356, 2020. 

 


