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Abstract- This study attempts to see how digital marketing
affects the financial performance of companies. It is important
to understand how successful digital marketing methods are in
generating revenue for businesses, especially considering the
rapid development of digital technology and the growing
popularity of online marketing. The research used a mixed
methods approach to collect data from companies across
different industries, combining in-depth research with
qualitative interviews. According to the report, companies that
use digital marketing effectively see faster growth than their
competitors. It has been determined that the best digital
marketing strategies are marketing, social media marketing
and SEO. The key issues businesses face when implementing
digital marketing strategies, including a lack of resources,
knowledge and understanding, are also highlighted in the
research. The findings of the research highlight the potential
benefits of digital marketing for businesses and offer advice
on how to use digital marketing to increase productivity.

I. INTRODUCTION

Almost all businesses in India are influenced by the
marketing industry. Online banking, payment systems,
inventory management, purchasing and stock management are
just a few of the applications of e-marketing. Geophysical
barriers can be overcome with the power of digital marketing,
opening up all people and industries worldwide to become
suppliers and customers. It is known for allowing companies
to do business and collaborate anytime, anywhere. Today,
marketing careers are in high demand in India. In a country
where the economy is growing rapidly, digital marketing jobs
will increase significantly. . This includes text and multimedia
messages, as well as social media, internet, email, and other
forms of marketing.

DIGITAL MARKETING

The field of marketing known as "marketing " is the
use of the Internet and online technology, including mobile
phones, desktop computers, and other online media and
software, to promote products and services. Every marketing
strategy can be measured by marketing professionals
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throughout the consumer journey and uses electronic media to
deliver marketing messages. Marketing campaigns that appear
on a computer, phone, tablet or other device are often referred
to as digital marketing.

Social media can appear in a variety of forms,
including display advertising, search engine marketing, online
video, and social media marketing. Digital marketing is
sometimes compared to “traditional marketing” methods such
as direct mail, billboards, and newspaper ads. Ironically,
traditional advertising is associated with television. There are
many digital ways to raise money. The most popular pay-per-
click (PPC) or cost-per-click (CPC) marketing strategies are
acquisition, sponsorship, display, and retargeting.

To get the most out of your investment, advertising
campaigns, channels, and messages generate revenue in
addition to clicks or leads. And remember, the customer
receives very useful information.

This means they can either exit quickly or choose to
give up sooner. Unlike traditional advertising through print,
face-to-face, television, and radio advertising, electronic
advertising (also known as Internet, Web, or Web advertising)
is a general term for marketing activities that take place on the
Internet. The internet, global content, and the use of digital
marketing methods to increase awareness and revenue are
responsible for the expansion of the industry. Compared to
traditional marketing techniques, digital marketing offers
precise targeting, effective reporting, and reasonable cost-
effectiveness, which is important for small and medium-sized
business initiatives.

MAIN TYPES OF MARKETING:

Pull and push marketing strategies are what we will
implement in our outbound marketing efforts. Of course, there
is a type of push and pull in digital marketing. Post-digital
marketing, which includes display ads on websites and news
blogs, involves a marketer sending unsolicited emails seeking
content. Websites, text messages, and emails with a specific
person. Content can also be classified as push advertising
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when the recipient is not actively seeking the marketing
message. By using your marketing budget to promote your
products to people you know are interested in what you offer,
push advertising allows you to target a specific audience.

Affiliate marketing programs can be very expensive
when it comes to inbound marketing, so you need to make
sure your marketing reaches the right people at the right time.
A good example of push marketing is behavioral targeting.
Digital marketing includes search engine optimization (SEO),
infographics, social media, email marketing, blogs, and other
forms of visual communication. Public relations is another
way to reach potential or existing customers you want to
engage with your marketing efforts.

Although the initial costs of attracting marketing
efforts are low, additional costs may be involved. For
example, if you are running a social media campaign, you
may need to hire someone to manage social media accounts
and respond to questions and comments. Social media
encourages conversations that have a huge impact on sales.
Marketing gives you a great opportunity to entertain and
educate your customers about your business, but it is also
time-consuming. But there is a difference between push and
pull email; Don't let this confuse you.

Digital Marketing is used when a marketer sends an
email with the same banner or content to all his customers.
Digital marketing has become a powerful tool for generating
revenue in today's business world. Historically considered the
price of a public book, the introduction of digital marketing
has completely changed the way companies track generation
numbers, which are closely linked to revenue. Any business's
successful use of digital marketing is percent of its success.

1. MAIN MARKET DIFFERENTIATION METHODS
Expanding Your Reach Across Channels

Email Marketing, Affiliate Marketing, Social Media
Marketing, Search Engine Optimization (SEO), etc. Basic
Internet and Digital Marketing Strategies such as." more. In
addition to increasing product awareness, technology is also
important for improving customer engagement and increasing
conversion rates. In short, digital marketing is the key to
connecting businesses to their target markets, encouraging
conversions that result in sales, and allowing businesses to
grow their business in terms of advertising revenue.

Improving Revenue Streams and Marketing
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Improved revenue streams can be developed through
effective marketing, increasing the ability to attract new
customers.  Using effective  business-to-business lead
generation tactics often requires a significant commitment to
pay-per-click (PPC) advertising and display advertising that
directs traffic to the right landing pages for conversions. 97
Every click, like and share creates a digital trail that can be
tracked and analyzed. By using data-driven strategies,
organizations can better understand consumer trends,
behaviors, and preferences and help them improve their
marketing strategies. Marketing experts recommend using this
information to optimize demographics, content management,
resource management, and campaigns; all of which have a
direct impact on increased productivity.

IMPACT ON FINANCIAL PERFORMANCE AND THE
OVERALL FAMILY

Return on Investment Measured by Financial Results

Apparent return on investment (ROI) is used to
measure the impact of digital marketing on the general ledger.
Digital marketing provides better performance tracking than
traditional marketing techniques. Marketers can better identify
the most profitable marketing strategies by using analytics
tools to attribute sales to specific campaigns.

The Essential Role of Digital Marketing in Increasing
Sales

Ledger revenue pipeline and digital marketing are
intertwined and show a strong connection between marketing
efforts and financial results. When companies fund their
marketing activities, they are actually investing in their
growth and revenue potential. Every dollar spent on internet
marketing is focused on the overall health of the business as
a measure of net income.

In today’s environment, marketing has become a
major tool for generating revenue. Its impact can be seen not
only in the statistics and statistics of online campaigns, but
also in the increase in leads and overall growth.

DIFFERENT MARKET SELECTIONS

The term “marketing” is broad and covers many
different ways to reach customers with business goals. Digital
marketing is done using various factors. Uses electronic
devices to process all forms. The following list contains the
main components of online marketing:

(i) Online Marketing
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One of the main components of online marketing is
online marketing. Another name for this is online marketing,
and it is the way companies distribute information about their
products and services. Content and advertisements on the
internet are shaped according to the interests of the user.
Publishers provide information about their products and
services on their websites to provide free information to
customers and users. Online advertisers need to send
important and impactful ads to . The company has complete
control over time and budget management through online
advertising.

(ii) Email Marketing

Email marketing is the sending of messages about
products or services to customers or potential customers via
email. Advertising, consumer confidence is increased, product
awareness is increased, brand and customer loyalty is
achieved through direct marketing. This aspect of digital
marketing makes it easier for companies to promote their
products and services. It is comparative when compared to
advertising or other types of media. Companies can appeal to
all audiences by combining attractive visuals, content and the
company's products and services.

(iii) Social Media

One of the most important marketing methods used
today is social media marketing. It is a computer-based
website that allows users to create and share opinions,
reviews, and images about the products or services an
organization offers. Investors can enhance their LinkedIn
profiles to provide potential professionals with detailed
information about their products and services. Moreover,
Google+ is a social networking site that is more than just a
combination of Facebook and Twitter. is nothing more than a
simple website; is an authoring tool that connects devices to
the manufacturer online.

(iv) Text messaging

Text messaging is a way for mobile phones and
smartphones to send information about products and services.
Investors can transmit information in the form of audio,
video, text (SMS) or image (MMS) via mobile devices. Use of
Mobile Phones in Marketing At the beginning of the new
millennium, SMS (Short Message Service) became popular in
Europe and much of Asia. Confirmation and shipping
confirmation can be sent. SMS campaigns are looking for fast
and powerful results. Marketers can use this method to send
real-time marketing communications to their potential
customers at any time.
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(v) Affiliate marketing:

One form of performance-based marketing is affiliate
marketing. In this type of marketing, the organization pays
affiliates for each visitor or customer they bring in through
marketing efforts they initiate on behalf of the company.
Channel, advertiser (often referred to as 'partner’), marketer
(often referred to as 'reseller' or 'brand’) and customer are four
of the participants in the industry. As a result of increasing
market share, a second category of companies has emerged,
consisting of branch management companies, super branches
and third-party suppliers. . In general, the website that
receives the most traffic from search engine users appears first
(or at the top of the rankings) on the search results page and
often in the search results list. Search engines have vertical
search verticals; visual search, proximity, video, courses, and
information are just of the search engines that SEO can target.
Review of marketing materials. Both marketers and searchers
benefit from pay-per-click. It is a good way to market a
business because it is inexpensive and increases consumer
interaction with products and services.

(vi) QUESTION EXPLANATION

The organization's ability to explore non-compliant
markets and expand operations. Therefore, it is clear that
companies need to be careful when using digital marketing
strategies because the way the company is presented can have
unexpected effects on the company's brand. Over the last
decade, social media in digital marketing has attracted
significant  attention from academics and industry
professionals interested in how social media can assist in
product development, sales, customer service, and product
support. However, previous research has shown that there is a
lack of understanding of SMESs' best practices when using
marketing materials.

LEARNING OBJECTIVES
Key Objectives

«  To study the impact of marketing using Retech Solutions
pv.t Itd in Coimbatore.

Secondary Objectives
To investigate how marketing is used to acquire customers.

» Discover the relationship between digital marketing and
sales growth.

»  Explore different methods and techniques used in digital
marketing.
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 Examine the basic elements of marketing
communications.
I1l. SCOPE OF THE STUDY

The ability to choose the media and business
information to go into marketing has revolutionized consumer
empowerment. Future research offers great opportunities for
comparative analysis needed in other service industries. To
have an idea about the effectiveness of marketing campaigns.
Understand how digital marketing companies work and make
money. Understand the impact of marketing on generating
profits. Marketers are constantly looking for opportunities to
improve products, prices, locations, and marketing strategies
in this market in response to the radical shift in consumer
behavior from traditional media to social media.

APPLIED RESEARCH

A research problem can be solved systematically
using the research method, which consists of various methods
commonly used by researchers to analyze the problem and its
causes. Using a Coimbatore research design, this study
examines the product and how it affects the profitability of
Retech Solutions Pvt Ltd.

RESEARCH

“Research design is establishing criteria for
collecting and analyzing data to balance economics with
respect to purpose. A research design was selected for the
study. To understand consumer behavior, the researcher needs
to describe the current situation. Descriptive research is widely
used. All that descriptive research can report is past and
present.

IV. METHODOLOGY
Sample size
Only customer participation was taken into account
in the study. The sample of the research consisted of 150
participants. Design Convenient sampling method was used
in the research.
DATA SOURCE

There are two types

1. Primary data
2. Secondary data
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Primary data:

Primary data has been collected recently. Primary
data can be personal interviews, surveys, etc. Collected via.

Secondary data:

The previous transmission is shown as secondary
data. When a researcher uses secondary data, it is usually
collected by specific institutions or organizations that have
already been processed; Secondary data collection and
analysis methods

V. ADVERTISING RESPONSES

According to Chaffey (2017), “encouraging customer
communication through personal websites or social media” is
the definition of mass media marketing. The terms 'marketing’,
‘electronic marketing', 'e-marketing' and 'Internet marketing'
are interchangeable and mean many things. Call it “online
advertising, whether on the Internet, online advertising, opt-in
email, interactive television, or mobile devices.” Janzula notes
that for companies, customer satisfaction (CIS) can be
defined as all practical outcomes tied to key elements of
consumption tracking, information systems and sales
processes, each with different strengths.

Devi and Konti (2017) As long as customers have access to
the internet, digital marketing brings the company's products
closer to them wherever they are in the world. Among other
features, it gives companies the opportunity to gain a deeper
understanding of consumer behavior, expand  product
networks, increase sales and track real-time performance data.
He said the reason affiliate marketing is so powerful is that it
allows businesses to reach a large number of customers around
the world. Similarly, the Internet allows the company to
communicate with its current and potential customers in a
timely manner. The Internet provides a fast and affordable
way to inform all customers simultaneously about events,
discounts and more.

Sutton-Brady (2017) evaluated that digital marketing,
campaigns and public relations and the customer experience of
digital marketing leave an amazing impression. Many business
leaders believe that it is beneficial to use the power of online
marketing to reach as many customers as possible. Today,
many people use email, social media and various websites for
daily use. Digital marketing is expected to focus on various
websites, social media and email that connect users to
educational resources offered by various companies and
organizations.
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Kotler and Armstrong (2018) stated that marketing is a
form of marketing that primarily aims to develop relationships
with customers by spreading information about companies.
The aim is to create a positive perception in the minds of
consumers about the company's products and services and to
encourage them to establish a bond with the brand. The 1990s
saw a revolution in communications technology and the rise
of the Internet to support business goals, and marketing first
emerged. At the time, digital marketing was seen as a way to
curate customer profiles, share emails, and present digital
information rather than a marketing strategy. However, as the
Internet becomes more widely used in daily life and millions
of people spend more time searching for information online,
marketers are beginning to realize the potential of online
marketing. .

(Arnott, 2018) Online reviews have been proven to be an
effective part of your overall marketing strategy. Online
service tools play an important role. Compared to traditional
communication skills. Search engines such as Google, Yahoo,
Amazon and Ask.com began using the search information of
users to advertise their products and services. Over time,
advertising agencies and organizations have changed
permanently. This ended in the 2000s when consumers were
given the right to unsubscribe from  marketing
communications, new product invitations, and better product
recommendations based on previous purchases.

VI. FINDINGS

e Majority 29.2% of the respondents age group 31 — 35
years.

e Majority 34.2% of the respondents experience are 5-7
years.

e Majority 36.7% of the respondent are very effectively in
communication with clients.

e Majority 25% of the respondents are search engine
channel used.

e Majority 25.8% of the respondents are monthly and
quarterly provide performance report.

e Majority 59.2% of the respondents are received feedback
from client.

e Majority 25% of the respondent are conversion rates
success measures of the client.

o Majority 29.2% of the respondent are targeted advertising
campaigns way to digital marketing strategies.

o Majority 32.5% of the respondent are discuss and
negative change based on feasibility and impact handle
client in marketing strategies.

o  Majority 25% of the respondents are satisfied in digital
marketing effort.
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Majority 25.8% of the respondents are keeping up with

industry trends take ensure continuous improvement.

e Majority 35% of the respondent are not really sure the
client.

e Majority 35% of the respondents are not really talk to
client online marketing plan.

e Majority 61.7% of the respondents are heard from the
client about online marketing mix.

e Majority 26.7% of the respondents are social media
promote the client business online.

e Majority 36.7% of the respondents are every three months
tell the client online marketing.

e Majority 25.8% of the respondents are we see if more
people buy things Know clients online marketing
working.

e Majority 25% of the respondents are we show ads to the
right kinds of people online marketing fits the client.

e Majority 30.8% of the respondents are we talk about it
first change something about online marketing.

e Majority 27.5% of the respondents are happy client online
marketing.

e Majority 25% of the respondents are we look at how

things are going keep getting better.

CHI-SQUARE TEST

Since the calculated value is less than the table value.
So we accept the null hypothesis. There is no relationship
between Age and Provide performance report and insights to
client.

CORRELATION ANALYSIS

This is a positive correlation. There are relationships
between Experience and Steps do you take ensure continuous
improvement.

ANOVA ANALYSIS

Anova analysis, we find that calculated value of the
F-value is a positive 28.22 value. There is a significant
relationship between Age and make sure online marketing fits
the client want to reach.

SUGGESTIONS

Here are some suggestions on how digital marketing can
impact revenue: Businesses should develop a comprehensive
digital marketing plan that suits their industry, market, and
goals. A variety of online marketing strategies should be used
in this program, including social media, email marketing,
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SEO, PPC marketing, and affiliate marketing. If a company
wants to make a profit, it should invest in building a good
website. This can be achieved by using email marketing to
promote and nurture customers, provide insightful content,
engage with customers on social media, and link websites to
search engines.

To increase efficiency and streamline  digital
marketing efforts, companies may also consider investing in
digital marketing solutions. Companies can improve their
marketing efforts by using promotional products. Marketers
can increase the effectiveness of their campaigns by regularly
measuring and evaluating their marketing efforts. After all, to
stay ahead of the competition, companies need to keep up with
the latest trends and best practices in digital marketing.
Because the world of digital marketing is constantly changing,
businesses can quickly adapt to new technological
developments and changing consumer behavior, creating
more opportunities to make money through digital channels.

VII. CONCLUSION

In summary, the impact of digital marketing on
revenue generation is undeniable. Today, digital marketing
entrepreneurs have many opportunities to make money online.
This research shows that creating a comprehensive digital
marketing strategy, optimizing your website, investing in
marketing, tracking your ROI, and following the latest digital
marketing trends are essential to making money through
channels. As digital marketing has emerged as a major
competitive tool in today’s business world, the findings of this
research are applicable to companies of all sizes and
industries.

Digital marketing’s ability to expand a company’s
operations, improve customer interactions, and improve sales
is one of its most important competitive advantages. However,
it is important to remember that the world of digital marketing
is constantly changing and companies must be prepared to
adapt to new developments in technology, customer behavior
and marketing channels. Companies that want to increase their
productivity always need to invest in the marketing and
promotion of their products. . Taken together, this study
highlights how important marketing is to making money and
how companies must prioritize marketing if they want to
remain competitive in the modern marketplace.
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